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America’s #1 
Boy’s High School 
Basketball Tournament

One of Southwest Florida’s most exciting 

events is the State Farm City of Palms Basketball 

Classic. 2010 marks the thirty-eighth year of 

the top tournament in the nation featuring the 

highest rated players and teams.

Meet the Stars 
of Tomorrow
 
During the tournament, the finest talent among 

high school basketball players from across the 

nation will be showcased in front of thousands 

of fans, families, teams, coaches, media and 

scouts. 2009 featured six of the top ten teams 

in America. Seventy-one former players in the 

State Farm City of Palms Basketball Classic 

currently play or played in the NBA.

Tournament Reach

The State Farm City of Palms Basketball Classic 

receives national coverage from countless media 

outlets. Hundreds of radio commercials are part 

of the pre-event marketing plan.  Live interviews 

and promotional broadcasts will be featured 

during the tournament. Various Southwest 

Florida and national newspapers, such as USA 

Today and ESPN Magazine, provide extensive 

coverage of the week-long tournament. The State 

Farm City of Palms Classic is televised on all local 

stations during the sports highlights and the third 

round and championship games are covered live  

in prime time on ESPNU. 

 
The continual growth of the State Farm City of 

Palms Basketball Classic is due to the support 

from local and national businesses. Participating 

in the State Farm City of Palms Basketball 

Classic is a great way for businesses to reach 

an assortment of target audiences within their 

communities and nationally as well. 

		  For further details please visit: 

		  www.CityOfPalmsClassic.com 

T O U R N A M E N T  O V E R V I E W
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M I S S I O N  S T A T E M E N T

Classic Basketball Inc. is a 501(c)3 

not-for-profit corporation formed 

for the sole purpose of organizing 

and managing the nations’ #1 boys’ 

high school basketball tournament, 

The State Farm City of Palms Classic.

This event, now in its thirty-eighth 

year, showcases the finest talent 

among players and teams from all 

across America bringing players, 

fans, families, the media, NCAA 

Division I and II coaches and 

scouts together for one week of 

basketball at the highest level. 
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22 Teams/35 Games
•	 13-14 nationally ranked teams.

•	 4-5 nationally top ranked Florida teams.

•	 4 highly ranked teams in the Signature 

Series.

Coaches & Scouts
•	 Nearly every top NCAA Division I and II school 

has representatives attending, including 

nationally prominent head coaches such 

as: Coach Krzyewski of Duke University, 

Coach Roy Williams of North Carolina 

University, Coach Rick Pittino of Louisville 

University and Coach Billy Donnovan from 

the University of Florida.

•	 NBA Hall of Fame Player, Larry Bird and 

Boston Celtics Head Coach, Doc Rivers have 

attended past tournaments.

•	 Dozens of scouts are in attendance.

Due to continuously changing numbers, all statistics are approximate.

D E M O G R A P H I C S I N  A T T E N D A N C E

Fans
•	 More than 15,000 attendees.

•	 Average income is estimated at $75,000+.

•	 Males represent approximately 65% of fan base. 

•	 Median ages range from 35-45.

•	 30% of fan base are business owners 

or upper management employees.

Celebrities
•	 Sixty-eight former players in the  

tournament are currently playing 

or have played in the NBA. 

•	 Former NBA Hall of Fame Basketball star, 

Larry Bird, has been in attendance.

•	 Danny Manning from University of Kansas 

 and Detroit Pistons have been in attendance.

•	 Vonzell Solomon of American Idol fame.

•	 New York Knicks President Donnie Walsh.

•	 Doc Rivers, head coach of Boston Celtics.

•	 And many more.
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C E L E B R I T I E S
I N  A T T E N D A N C E

U	 niversity of North            

Carolina basketball coach 

ROY WILLIAMS, (right), 

talks with Mater Dei 

assistant coach DAVID 

WEAR (left) at the 36th 

Annual City of Palms 

Classic at Bishop Verot 

High School. DAVID WEAR 

is the father of North 

Carolina recruits DAVID 

and TRAVIS WEAR.

P	 rofessional basketball 

star DANNY MANNING 

was drafted as the first 

overall pick by the Los 

Angeles Clippers in the 

1988 NBA draft. During 

his NBA career, Manning 

scored 12,367 points and 

averaged 14.0 points per 

game. He is now a coach 

at his alma mater, the 

University of Kansas.

H	 ead coach of the 

Boston Celtics, DOC 

RIVERS was seen catching 

the fast paced action at 

the 2009 City of Palms 

Basketball Tournament. 

Rivers was named Coach 

of the Year after his first 

season leading the Orlando 

Magic. He has also been a 

sports commentator for the 

hit show NBA on NBC.
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F I R S T  R O U N D 
N B A  D R A F T  P I C K S

H I S T O R Y  O F  C I T Y  O F  P A L M S  P A R T I C I P A N T S
YEAR	 NAME	 NBA TEAM	 HIGH SCHOOL
2008	 MICHAEL BEASLEY	 MIAMI HEAT	 Brandenton IMG, ‘03 
 
	 KEVIN LOVE	 MEMPHIS GRIZZLIES	 Lake Oswego, ‘05 

	 JERRYD BAYLESS	 INDIANA PACERS	 Phoenix St. Mary’s, ‘06

2007	 BRANDON WRIGHT	 CHARLOTTE BOBCATS	 Brentwood Academy, ‘05

	 SPENCER HAWES	 SACRAMENTO KINGS	 Seattle Prep, ‘04

2006	 LAMARCUS ALDRIDGE	 CHICAGO BULLS	 Dallas Seagoville, ‘03

2005	 MARVIN WILLIAMS	 ATLANTA HAWKS	 Bremerton, ‘03
	
	 JULIUS HODGE 	 DENVER NUGGETS	 Bronx St. Raymond’s, ‘00
 
2003	 JARVIS HAYES	 WASHINGTON WIZARDS	 Atlanta Douglass, ‘97

2002	 TAYSHAUN PRINCE	 DETROIT PISTONS	 Compton Dominguez, ‘95, ‘97

2001	 KWAME BROWN	 WASHINGTON WIZARDS 	 Glynn Academy, ‘00

	 TYSON CHANDLER	 CHICAGO BULLS	 Compton Dominguez, ‘97

	 JOE JOHNSON 	 BOSTON CELTICS	 Little Rock Central, ‘98

 	 JASON COLLINS	 HOUSTON ROCKETS	 Harvard-Westlake, ‘95 

 	 GERALD WALLACE 	 SACRAMENTO KINGS	 Childersburg, ‘99

	 SAMUEL DALEMBERT 	 PHILADELPHIA 76ERS	 Elizabeth St. Patrick, ‘98

2000	 KEYON DOOLING 	 ORLANDO MAGIC	 Fort Lauderdale Dillard, ‘97

	 JAMAAL MAGLIORE 	 CHARLOTTE HORNETS	 Toronto Eastern Commerce, ‘95

	 DONNELL HARVEY	  NEW YORK KNICKS	 Cuthbert Randolph-Clay, ‘98

1999	 TRAJAN LANGDON	  CLEVELAND CAVALIERS	 East Anchorage, ‘92
	
 	 DION GLOVER 	 ATLANTA HAWKS	 Ellenwood Cedargrove, ‘96
	
	 TIM JAMES 	 MIAMI HEAT	 Miami Northwestern, ‘93, ‘94, ‘95
	
1998	 FELIPE LOPEZ	 SAN ANTONIO SPURS	 Manhattan Rice, ‘91

	 AL HARRINGTON	 INDIANA PACERS	 Elizabeth St. Patrick, ‘95, ‘96, ‘97

1997	 CHAUNCEY BILLUPS	 BOSTON CELTICS	 Denver Geo Washington, ‘94
	
	 RON MERCER	 BOSTON CELTICS	 Madison Goodpasture, ‘93

	 TIM THOMAS	 NEW JERSEY NETS	 Paterson Catholic, ‘93, ‘94, ‘95

	 DANNY FORTSON	 MILWAUKEE BUCKS	 Pittsburgh Shaler, ‘93
	
1996	 SAMAKI WALKER	 DALLAS MAVERICKS	 Columbus Eastmoor, ‘90

1995	 RANDOLPH CHILDRESS	 DETROIT PISTONS	 Falls Church Flint Hill, ‘89
	
	 CORY ALEXANDER	 SAN ANTONIO SPURS	 Falls Church Flint Hill, ‘89

1994	 CLIFFORD ROZIER	 GOLDEN STATE WARRIORS	 Bradenton Southeast, ‘89
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T H E  N B ‘ A ’  L I S T
Atlantic Division
•	 Jerryd Bayless, Phoenix St. Mary’s AZ (Raptors)

•	 Glen “Big Baby” Davis, Baton Rouge LSU Lab LA 

(Celtics)

•	 Spencer Hawes, Seattle Prep WA (Sixers)

•	 * Damion James, Nacogdoches TX (Nets)

•	 Amir Johnson, Los Angeles Westchester CA (Raptors)

•	 Jason Kapono, Lakewood Artesia CA (Sixers)

•	  * John Wall, Raleigh Word of God NC (Wizards)

•	 Louis Williams, Snellville South Gwinnett GA (Sixers)

Southeast Division
•	 Kwame Brown, Brunswick Glynn 

Academy GA (Bobcats)

•	 Matt Carroll, Hatboro-Horsham PA (Bobcats)

•	 Jason Collins, North Hollywood 

Harvard-Westlake CA (Hawks)

•	 Chris Duhon, Slidell Salmen LA (Magic)

•	 Udonis Haslem, Miami Senior FL (Heat)

•	 Gerald Henderson, Episcopal Academy PA (Bobcats)

•	 Joe Johnson, Little Rock Central AR (Hawks)

•	 Jamaal Magloire, Toronto Eastern 

Commerce ON (Heat)

•	 Gerald Wallace, Childersburg AL (Bobcats)

•	 Marvin Williams, Bremerton WA (Hawks)

Central Division
•	 Keyon Dooling, Fort Lauderdale Dillard FL (Bucks)

•	 Brandon Jennings, Compton Dominguez CA (Bucks)

•	 * Greg Monroe, New Orleans Helen Cox LA (Pistons)

•	 Leon Powe, Oakland Tech CA (Cavaliers)

•	 Tayshaun Prince, Compton Dominguez CA 

(Pistons)

•	 * Samardo Samuels, Newark St. Benedict’s 

(Cavaliers)

•	 * Larry Sanders, Port St. Lucie FL (Bucks)

•	 * Lance Stephenson, Brooklyn 

Lincoln NY (Pacers)

Southwest Division
•	 Trevor Ariza, Los Angeles Westchester CA 

(Hornets)

•	 Jose Juan Barea, Miami Christian FL (Mavericks)

•	 DeJuan Blair, Pittsburgh Schenley PA (Spurs)

•	 Tyson Chandler, Compton Dominguez CA 

(Mavericks)

•	 * Dominique Jones, Lake Wales FL (Mavericks)

 

Northwest Division
•	 LaMarcus Aldridge, Dallas Seagoville TX (Blazers)

•	 Michael Beasley, Bradenton IMG (Timberwolves)

•	 Chauncey Billups, Denver George Washington CO 

(Nuggets)

•	 Wayne Ellington, Episcopal Academy PA 

(Timberwolves)

•	 Jonny Flynn, Niagara Falls NY (Timberwolves)

•	 Al Harrington, Elizabeth St. Patrick NJ (Nuggets)

•	 Kevin Love, Lake Oswego OR (Timberwolves)

•	 Martell Webster, Seattle Prep WA (Timberwolves
 

Pacific Division
•	 * Derrick Caracter, Elizabeth St. Patrick NJ 

(Lakers)

•	 Jarron Collins, No. Hollywood Harvard-Westlake 

CA (Clippers)

•	 Sam Dalembert, Elizabeth St. Patrick NJ (Kings)

•	 Tyreke Evans, American Christian PA (Kings)

•	 Luke Walton, San Diego University CA (Lakers)

•	 Brandan Wright, Brentwood Academy TN 

(Warriors)

* Rookies are indicated by asterisks.
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9 0  M C D O N A L D ’ S  A L L - A M E R I C A N S
F R O M  T H E  C I T Y  O F  P A L M S

2010	
•	 Reggie Bullock (Kinston)

•	 * Kyrie Irving (St. Patrick) 	

•	 Perry Jones (Duncanville)

•	 C.J. Leslie (Word of God)

•	 Cory Joseph (Findlay Prep)

•	 Fab Melo (Sagemont)

•	 Tristan Thompson (St. Benedict/Findlay Prep)

•	 Patric Young (Providence Christian)

 
2009	
•	 Kenny Boynton (American Heritage)

•	 John Henson (Tampa Sickles) 	

•	 Wally Judge (Arlington Country Day)

•	 Renardo Sidney (Piney Woods)

•	 Lance Stephenson (Brooklyn Lincoln)

•	 Dexter Strickland (St. Patrick)

•	 Maalik Wayns (Roman Catholic)

•	 David Wear (Mater Dei)

•	 Travis Wear (Mater Dei) 

 
2008	
•	 Tyreke Evans (American Christian)

•	 Sylven Landesberg (Holy Cross) 

•	 Greg Monroe (Helen Cox) 

•	 Larry Drew (Woodland Hills Taft) 	

•	 Brandon Jennings (Dominguez) 	

•	 Samardo Samuels (St. Benedict’s) 

 
2007	
•	 Nick Calathes (Lake Howell) 	

•	 Johnny Flynn (Niagara Falls) 	

•	 Jerryd Bayless (St. Mary’s) 	

•	 Michael Beasley (IMG-Pendleton) 	

•	 Taylor King (Mater Dei) 	

•	 Kevin Love (Lake Oswego) 

 
2006	
•	 Demond Carter (Reserve Chr.) 	

•	 Spencer Hawes (Seattle Prep) 	

•	 Wayne Ellington (Episcopal Ac.) 	

•	 Gerald Henderson (Episcopal Ac.) 	

•	 Brandan Wright (Brentwood Acad.) 

 
2005	
•	 Richard Hendrix (Athens) 	

•	 * Amir Johnson (LA Westchester) 	

•	 Tasmin Mitchell (Denham Springs) 	

•	 Martell Webster (Seattle Prep) 	

•	 Louis Williams (South Gwinnett) 

 
2004	
•	 Marvin Williams (Bremerton) 	

•	 LaMarcus Aldridge (Seagoville) 	

•	 Glen ‘Big Baby’ Davis (LSU Lab) 	

•	 Darius Washington (Edgewater) 	

•	 Mike Williams (Wilcox Central) 

 
2003	
•	 Leon Powe (Oakland Technical)

 
2002	
•	 Hassan Adams (LA Westchester) 	

•	 Torin Francis (Tabor Academy) 	

•	 Shavlik Randolph (Broughton) 
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2001 
•	 Cedric Bozeman (Mater Dei) 	

•	 Rashaad Carruth (Cathedral) 	

•	 * Dajuan Wagner (Camden) 	

•	 Julius Hodge (St. Raymond’s) 	

•	 Tyson Chandler (Dominguez) 	

•	 Kwame Brown (Glynn Academy) 

 
2000	
•	 Chris Duhon (Salmen) 	

•	 Gerald Wallace (Childersburg) 

 
1999	
•	 Jason Kapono (Artesia) 	

•	 Donnell Harvey (Randolph-Clay) 	

•	 Marvin Stone (Grissom)

 
1998	
•	 Tayshaun Prince (Dominguez) 	

•	 Ray Young (St. Joseph) 	

•	 Jason Capel (Indian River) 	

•	 Teddy Dupay (Mariner) 	

•	 Al Harrington (St. Patrick) 

 
1997	
•	 Dion Glover (Cedar Grove) 	

•	 Eric Chenowith (Villa Park) 	

•	 Kenny Gregory (Independence) 	

•	 Jason Collins (Harvard-Westlake) 	

•	 Jarron Collins (Harvard-Westlake) 	

•	 Anthony Perry (St. Anthony) 

 
1996	
•	 Lester Earl (Glen Oaks) 	

•	 Tim Thomas (Paterson Catholic) 	

•	 Shaheen Holloway (St. Patrick) 

1995	
•	 Ron Mercer (Goodpasture) 	

•	 Chauncey Billups (Geo. Wash.) 

 
1994	
•	 Danny Fortson (Shaler Area) 	

•	 Felipe Lopez (Rice) 	

•	 Corey Louis (Northwestern) 	

•	 Trajan Langdon (East Anchorage) 

 
1993	
•	 Jeff McInnis (Oak Hill) 	

•	 Damon Flint (Woodward) 

 
1992	
•	 Steve Edwards (Miami Senior) 	

•	 Serge Zwikker (Flint Hill) 	

•	 Martice Moore (Oak Hill) 	

•	 Duane Spencer (Cohen) 

 
1991	
•	 Cory Alexander (Flint Hill) 	

•	 Keith LeGree (Statesboro) 

 
1990	
•	 Michael Smith (D.C. Dunbar) 	

•	 Clifford Rozier (Southeast)

 
1988	
•	 Stacey Poole (Forrest)
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M E D I A  C O V E R A G E
 
TV
ESPN U broadcasts the semi-final and  

championship games live and repeats 

these telecasts on the Old Spice Showcase 

of Sports. ABC, FOX, NBC, & CBS TV all 

provide television coverage of games 

during every sports news broadcast. 

Television feeds are picked up in at least  

30 local team markets around the country. 

Print
•	 Local coverage in all 22 teams’ 

home town newspapers

•	 Coverage in USA Today, LA Times 

and national newspapers.

•	 Hundreds of press releases are 

sent to media desks each year.

•	 Over 15,000+ marketing pieces 

are mailed annually.

•	 In 2009, over 1,000 articles and stories 

were written among national and local 

newspapers including, but not limited to: 

The LA Times, USA Today, The Philadelphia 

Enquirer, The Newark Star Ledger, The 

News-Press, Naples Daily News, Cape Coral 

Breeze and the Tampa Herald  Tribune.

•	 Countless articles are written in sports 

magazines featuring basketball including, 

but not limited to: Hoop Scoop, 4 Shot 

Sports, Future Stars & Hoops Report. 

TO BECOME A SPONSOR:   239.226.0040   |   www.Quenzel.com   |   Earl@Quenzel.com



M E D I A  C O V E R A G E
Radio
•	 ESPN Sports Radio 770 AM

•	 Live game coverage

•	 Hundreds of 30 & 15 second 

advertisements

•	 60 commercial broadcasts

•	 Player interviews

•	 WDEO 99.5 FM

•	 Live game coverage

•	 Several promotional spots  

•	 Hundreds of 30 & 15 second radio  

spots and on-air interviews provided  

by additional radio stations.

•	 FOX Sports Radio 1200AM 

and The Red Zone.

•	 Live game coverage

•	 Several promotional spots  

•	 Hundreds of 30 & 15 second radio  

spots and on-air interviews provided  

by additional radio stations.

•	 96.9 WINK FM 24 Hours News Station

•	 WINK 1200 & 1460 AM 

 

Internet
•	 ESPN.com has analysts covering the entire 

tournament reporting games, statistics, 

and inside stories throughout the week. 

•	 www.CityOfPalmsClassic.com 

receives over 50,000 hits and 297 

million impressions annually.

•	 Streaming audio is available via the internet.

•	 The tournament is listed on thousands of    

website calendars.

•	 The tournament has stories, player statistics 

and other related information on numerous 

accepted sports websites; such as ESPN.

com, PrepNation, Rivals, FiveBoroSports, 

BleacherReport, JockAvenue, Ballislife, and 

dozens of YouTube highlights and clips.
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Title Sponsor
$50,000
 
Pre-Event Marketing Activities

•	 Company name mentioned as part of  

	 tournament title in all radio advertisements.	

•	 Company name listed in tournament  

	 title in all press releases.

•	 Company name beside the State Farm 	

	 City of Palms Tournament logo.

•	 Company name on all pages 		

	 of the tournament website

•	 Company logo and hyperlink featured  

	 on the home page of tournament website.

•	 Logo listing in all marketing pieces prior  

	 to event.

 

Event Marketing Activities

•	 Exclusivity within the industry  

	 with exception of prior sponsors 	

	 already grandfathered in.

•	 Logo and company name  

	 mention on ESPNU broadcasts.

•	 Possible commercial broadcasts  

	 during every period of every game.

S P O N S O R S H I P  L E V E L S

•	 Most prominent banner placement  

	 behind each basket and in prime  

	 locations throughout venue; 

	 both inside and outside.

•	 Two full page color ads in  

	 tournament program.

•	 Logo listing in all print and TV coverage.

•	 Prime time court side recognition.

•	 Presenter of trophies to the  

	 City of Palms Champion.

•	 Background banner with logos  

	 for all trophy presentations.

•	 Promotional opportunities with  

	 tables, tents and marketing and  

	 promotional items during all games.

•	 12 reserved seats.

•	 6 reserved parking passes.

•	 12 Limited Edition T shirts

•	 VIP pictures with celebrities, select  

	 teams, players and coaches.

•	 Post-Event Marketing Activities

•	 Complimentary VIP Booster Memberships. 
 

Post-Event Marketing Activities

•	 Complementary VIP Booster  

	 Memberships.

THE VALUE OF THIS PARTNERSHIP CAN BE NEGOTIATED TO RESULT IN THE BEST BENEFIT FOR ALL ENTITIES.
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Presenting Sponsor
$25,000
 
Pre-Event Marketing Activities

•	 Company name mentioned in  

	 all radio advertisements.

•	 Company name listed as Presenting  

	 Sponsor in all press releases.

•	 Company name listed beneath  

	 logo as Presenting Sponsor

•	 Company logo listing on all pages  

	 of the tournament website

•	 Company logo and hyperlink on the  

	 home page of tournament website.

•	 Name mention in all marketing pieces  

	 prior to event. 

 

Event Marketing Activities

•	 Exclusivity within the industry with  

	 exception of prior sponsors.

•	 Logo and company name mention  

	 on ESPNU broadcasts, if not in conflict  

	 with existing ESPNU sponsors.

•	 Commercial broadcasts during each  

	 half of every game.

•	 Prominent banner placement at both  

	 ends of the court and in prime locations  

	 throughout venue; both inside and outside.

•	 One full page color ad and one full  

	 page b/w ad in tournament program.

•	 Logo listing made available in all print  

	 and TV coverage.

•	 Court side recognition.

•	 Presenter of Second Place Team in  

	 tournament.

•	 Background banner with logo for all trophy  

	 presentations.

•	 Promotional opportunities with tables,  

	 tents and marketing and promotional items  

	 during all games.

•	 10 reserved seats.

•	 5 reserved parking passes.

•	 10 Limited Edition T shirts

•	 VIP pictures with some teams, players  

	 and coaches. 

 

Post-Event Marketing Activities

•	 Complementary VIP Booster  

	 Memberships. 
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Brought To You By
Sponsor $20,000
 
Pre-Event Marketing Activities

•	 Pre-Marketing Activities.

•	 Company name mentioned in  

	 all radio advertisements.

•	 Company name listed as “Brought  

	 to You by” in all press releases.

•	 Company logo listing on all pages  

	 of the tournament website.

•	 Company logo and hyperlink on the  

	 home page of tournament website.

•	 Name mention in all marketing pieces  

	 prior to event.

Event Marketing Activities

•	 Exclusivity within the industry 	

	 with exception of prior sponsors. 

•	 Company name mention on 			 

	 ESPNU broadcasts, if not in conflict 	

	 with existing ESPNU sponsors. 

•	 Commercial broadcasts during 	

	 each half of every game. 

•	 Prominent banner placement at both 	

	 ends of the court and in prime locations 	

	 throughout venue, both inside and  

	 outside. 

•	 One full page color ad in 		

	 tournament program. 

•	 Logo listing made available in 	

	 all print and TV coverage. 

•	 Court side recognition. 

•	 Presenter of Third Place 		

	 Team in tournament. 

•	 Background banner with logo 		

	 for all trophy presentations. 

•	 Promotional opportunities with tables, 		

	 tents and marketing and  

	 promotional items during all games. 

•	 10 reserved seats. 

•	 5 reserved parking passes. 

•	 10 Limited Edition T shirts 

•	 VIP pictures with some teams, 	

	 players and coaches 

Post-Event Marketing Activities

•	 Complementary VIP Booster Memberships.
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Fast Break Sponsor
$5,000
 

Pre-Event Marketing Activities

•	 Company name mentioned in 

all radio advertisements.

•	 Company name listed in all press releases.

•	 Company logo and link on 

tournament website
 

Event Marketing Activities

•	 Exclusivity within the industry.

•	 Commercial broadcasts by tournament 

announcer at all games.

•	 Full page color ad in tournament program.

•	 Recognition in sponsor section. 

•	 2 banner placements.

•	 6 reserved seats.

•	 3 reserved parking passes.

•	 6 Limited Edition T-shirts.
 

Post-Event Marketing Activities

•	 Complimentary VIP Booster  

Membership.

 

Slam Dunk Competition
$3,500 

•	 Full-page color advertisement 

in tournament program.

•	 Backboard logo.

•	 Trophy presentation with pictures.

•	 Company logo and link on 

tournament website.

•	 Radio mention.

•	 Recognition in Sponsor Section.

•	 2 banner placements.

•	 4 reserved seats.

•	 2 reserved parking passes

•	 Company name on trophies.

 

Three Point Shootout
$3,500

•	 Full-page color advertisement 

in tournament program.

•	 Backboard logo.

•	 Trophy presentation with pictures

•	 Company logo and link on 

tournament website.

•	 Radio mention.

•	 Recognition in Sponsor Section.

•	 2 banner placements.

•	 4 reserved seats.

•	 2 reserved parking passes.

•	 Company name on trophies.
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All-Star Sponsor
$10,000
 
Pre-Event Marketing Activities

•	 Company name mentioned in 

all radio advertisements.

•	 Company name listed in all press releases.

•	 Company logo and link on  

	 tournament website. 
 

Event Marketing Activities

•	 Commercial broadcasts by 		

	 tournament announcer at games.

•	 10 reserved seats.

•	 8 reserved parking passes.

•	 6 Limited Edition T-shirts. 
 

Post-Event Marketing Activities

•	 Complementary VIP Booster  

	 Membership.
 
 

Jump Start Sponsor
$7,500

Pre-Event Marketing Activities

•	 Company name mentioned in 

all radio advertisements.

•	 Company name listed in all press releases. 

•	 Company logo and link 

tournament  website.
 

Event Marketing Activities

•	 Commercial broadcasts by 

tournament announcer at games.

•	 Full page color ad in tournament program.

•	 Recognition in Sponsor Section. 

•	 2 banner placements.

•	 8 reserved seats.

•	 4 reserved parking passes.

•	 4 Limited Edition T-shirts.
	

      Post-Event Marketing Activities 

•   Complementary VIP Booster Membership.
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Layup Sponsor
$2,500

•	 Full-page advertisement in 

tournament program.

•	 Recognition in Sponsor Section.

•	 2 banner placements.

•	 4 reserved seats.

•	 2 reserved parking passes.

 

Free Throw Sponsor
$1,500

•	 Full-page advertisement.

•	 Recognition in Sponsor Section.

•	 2 banner placements.

•	 3 reserved seats.

•	 1 reserved parking pass.

3-Point Sponsor
$800

•	 Half-page advertisement.

•	 Recognition in Sponsor Section.

•	 1 banner placement.

•	 2 reserved seats.			
				                                           
2-Point Sponsor
$400

•	 Half-page advertisement.

•	 Recognition in Sponsor Section.

•	 1 banner placement.

•	 1 reserved seat.		
				  

S P O N S O R S H I P  L E V E L S
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2 0 1 0 - 2 0 1 1  C L A S S I C  S P O N S O R S

Principal Sponsors

The Official Tournament Apparel Provider

All Star Sponsors

Fast Break Sponsors

Golf Tournament Sponsors

Title Sponsor
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2 0 1 0 - 2 0 1 1  C L A S S I C  S P O N S O R S
The Official Tournament Photographer

The Official Videographer

Three Point Shoot-out Sponsor

The Slam Dunk Contest Sponsor

Lay-up Sponsors

Free Throw Sponsors
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Two Point Sponsors

Other Sponsors

Tournament Host Hotels

Tournament Restaurants

Tournament Car Rental Companies

2 0 1 0 - 2 0 1 1  C L A S S I C  S P O N S O R S
The Official Tournament Baskeball
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Alpharetta Milton (GA) 29-4

Arden Christ School (NC) 37-2

Chicago Whitney Young (IL) 23-7

Elizabeth St. Patrick (NJ) 24-3

Fort Myers (FL) 28-5

Las Vegas Bishop Gorman (NV) 30-2

Memphis Melrose (TN) 36-4

Miami Dr. Krop (FL) 24-5

Middle Village Christ The King (NY) 28-5

Norfolk Christian (VA) 26-4

North Port (FL) 21-4

Orlando Christian Prep (FL) 26-6

Palm Beach Gardens Dwyer (FL) 25-4

Reserve Riverside Academy (LA) 38-6

Santa Ana Mater Dei (CA) 32-2

Winter Park (FL) 29-6

Academy of the New Church (PA) 12-12

St. Mark’s (MA) 23-6

Urspringschule (Ulm, Germany)

Westchester Country Day (NC) 27-2

Bishop Verot (FL) 19-11

Thomasville (GA) 24-5

2010 TOURNAMENT TEAMS

SIGNATURE SERIES
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C I T Y  O F  P A L M S

C L A S S I C
A M E R I C A ’ S  # 1  B O Y ’ S  H I G H  S C H O O L

B A S K E T B A L L  T O U R N A M E N T

S I N C E  1 9 7 2


